
ALT TEXT GUIDELINES

The alt-text field is located on the event submission form under the “Images” section in step 1. 

Alternative text (Alt Text) is simply a written description of what is contained in a picture.  

HAVING IT IS NON-NEGOTIABLE Alt text is a minimum accessibility standard for websites, social media, and
emails. Having it on all necessary images ensures that all users, regardless of visual ability, can access the
content on your site. It is important for search engines and for screen reader software, commonly used by
Blind/DeafBlind/Low Vision consumers. Added Bonus, Alt Text helps search engine optimization to find your
content.  

Type the uploaded image’s alt-text into the given text box, then proceed through the rest of the event
submission form.  

See below for more details, and email nates@artsboston.org with any questions. 

WHAT IS ALT TEXT?

ALT TEXT ON AB CALENDAR

mailto:nates@artsboston.org


COMMON ALT TEXT SPECIFICS

Should just state the name of the company/organization. 

Generally, just use the text in the image. alt = "text in the image"

For images that convey information or value, describe the purpose of the image—keep it clear and concise. Do
not include phrases like "photo of..." or "this image shows..."—the screen reader will inform the user that it is a
graphic. alt = "description of image" 

Include a short description identifying the image and summarizing the data. Include a link to a longer
description with a textual description of essential information and even a link to raw data if possible. 

https://calendar.artsboston.org/accessibility/resources/

https://calendar.artsboston.org/accessibility/resources/

https://addons.mozilla.org/en-US/firefox/addon/popup-alt-attribute/ 

https://chromewebstore.google.com/detail/image-alt-text-viewer/nhmihbneenlkbjjpbimhegikadfleccd 

Most devices have a built-in screen reader that you can turn on to check out alt text as you move around the
web. It takes some time to learn how to use a screen reader, so another option is these browser extensions
that visually surface the alt text. It’s an easy way to read other people’s descriptions and get a sense of how
few images are described at all. 

LOGOS:

IMAGES THAT ARE PRIMARILY TEXT:

MORE ACCESSIBILITY RESOURCES FROM ARTSBOSTON: 

WHY ALT TEXT IS LIKE POETRY:

FIREFOX:

CHROME:

SCREEN READER BROWSER EXTENSIONS:

UNCAPTIONED SENSORY IMAGES:

DATA HEAVY IMAGES (CHARTS/GRAPHS):

https://calendar.artsboston.org/accessibility/resources/
https://calendar.artsboston.org/accessibility/resources/
https://chromewebstore.google.com/detail/image-alt-text-viewer/nhmihbneenlkbjjpbimhegikadfleccd
https://chromewebstore.google.com/detail/image-alt-text-viewer/nhmihbneenlkbjjpbimhegikadfleccd


ALT TEXT CHECKLIST

Present the same content and function of the image. Ask “If I could not use this
image, what would I put in its place?” to determine appropriate alternative text.

Keep it succinct. A few words will do, occasionally a short sentence or two,
general rule = no more than 125 Characters. 

Give Context and Relevance. Avoid redundancy. Don't repeat information within
the context of the image. Don’t start with “An image of, a picture of, a photo of…” 

A Screen Reader will not be able to recognize text that is part of an image. 

Load alt text with SEO Terms or use Hashtags or Emojis in Alt Text. It needs to
be logical to screen readers. 

Know that representation matters in images and describe them with cultural
awareness, BUT, don’t assume. Even if you can determine what information (age,
race, gender etc.) is relevant to the objective of images depicting people, be sure
to ask the people depicted or the media content creator which description terms
they prefer and what pronouns they use. 

BE EQUIVALENT:

BE ECONOMIC:

BE ESSENTIAL:

DO RESTATE ANY TEXT CONTAINED IN THE IMAGE: 

DONT:

BE INCLUSIVE:


